
 
 
Digital Manager, Marketing  
 
ORGANIZATION AND PROGRAM BACKGROUND 
 
ecoAmerica is a 501(c)(3) non-profit that uses research and strategic partnerships to create large-scale engagement 
programs that build awareness, understanding and action for climate and sustainability solutions among mainstream 
Americans. Founded in 2005, we have a core expertise in consumer marketing and focus on building the base for 
climate and sustainability solutions by connecting them to the core values and day-to-day concerns of Americans. 
Further information on our organization and programs is available at www.ecoamerica.org. 
 
POSITION SUMMARY  
 
The Digital Manager, Marketing (DM) reports to the Marketing Communications Manager and is responsible for the 
design, deployment, maintenance, and optimization of all organization websites, social media and other online 
presences, and digital communication tools and platforms. The DM creates and manages the process of updating 
digital content and system functionality. Working collaboratively with marketing and program staff, the DM ensures 
optimal technical and visual design, navigation, functionality, accessibility, ease, and efficiency for key internal and 
external stakeholders. The DM supports online platform maintenance to ensure system security and uptime, and 
diagnoses and repairs problems when then occur. Finally, the DM creates and manages performance analyses and 
reporting for all online and digital presences. 
 
MAJOR RESPONSIBILITIES 
 

● Websites and Resources: 
○ Manage the design, deployment, and update phases of all websites, web platforms, and digital 

communication tools. Build internal alignment and approvals prior to execution. Ensure best-in-
class functionality, user experience, performance, and design. 

○ Research, recommend, and implement tools, automation, and best practices for all digital 
communications, including but not limited to hosting, e-mail, list servers, widgets, 
security/permissions, IA/UX, usability, SEO, SEM, QA, databases, redundancy, online advertising, 
and social media. 

○ Manage ongoing website and owned media product platforms, ensuring functionality at or 
exceeding agreed-upon specifications. 

○ Ensure accessibility and search engine optimization. 
○ When needed, make content updates and create landing pages for campaigns.  
○ Train staff on content management and other online tools. 
○ Collaborate within and beyond the organization to ensure online products and presence are 

understood and supported. 
○ Monitor subscription lists, usage, user satisfaction, performance, and impact of all digital 

communications. Implement outcomes learnings, and make recommendations for improvement. 
● Supporting Systems: 

○ Create and manage Salesforce campaigns, leads, and integration. Collaborate across departments 
to ensure consistency. 

○ Manage Mailchimp subscriber lists and email campaigns, ensuring emails are effectively delivered. 
○ Conduct regular Mailchimp A/B testing and optimization to improve engagement. 
○ Work with content development team to structure email content according to best practices. 

● Social Media: 
○ Monitor social media platforms to inform creative and fresh content. 
○ Collaborate with team to set and manage analytics and optimization strategy and update 

processes, guidelines, schedules, and logging. 
○ Create, implement, and optimize a social media growth strategy to increase reach, followers, and 

engagement.  
○ Report regularly on audience engagement by channel.  

● Metrics/Analysis: 



○ Analyze data, interpret trends, draw conclusions, and make thoughtful recommendations around 
digital data, communications, and accounts. 

○ Configure, pull, and distribute monthly analytical reports (or as needed), with recommendations for 
optimization, and present to staff and others as needed. 

● Infrastructure/Upkeep/Administration: 
○ Maintain digital asset management system. 
○ Source and manage outside vendors for hosting, maintenance, design, and builds/upgrades. 
○ Stay up to date on emerging trends and technologies in the digital space, evaluating and providing 

thought leadership for adoption, where appropriate. 
○ Maintain registration, permissions, and appropriate domain names. 

 
QUALIFICATIONS, KNOWLEDGE, and SKILLS 

● BA or BS degree required; advanced degree preferred. 
● A minimum of 5 years directly managing online and digital products, projects, and processes. 
● Specific skill-based competencies required to satisfactorily perform the functions of the job include:  

 
REQUIRED SKILLS 

● Robust knowledge of information systems architecture, databases and large scale content management 
systems, especially Drupal and WordPress. 

● Usability, user experience, landing page optimization, user funnel, and basic graphic design knowledge. 
● Demonstrable experience with search engine optimization, search engine marketing, social media, email 

marketing, and marketing database management. 
● Experience optimizing user generated content, online communities, social media platforms, RSS and online 

applications/forms. 
● Familiarity with programming and ability to code in HTML and CSS. 
● Server and virtual host management, site security, and permissions knowledge. 
● Solid knowledge of web analytics tools (e.g. Google Analytics, Buffer, Keyhole, etc.) 
● Experience preparing and maintaining accurate records and logs. 
● Knowledge of Adobe Creative Suite, Microsoft Office software, Google Docs, Teamwork, Salesforce 

required. MailChimp and CVent is preferable. 
● Familiarity with digital asset management tools. 
● Strong analytical skills and data-driven thinking. 

 
PREFERRED SKILLS 

● Proficiency with Salesforce, especially around integration with FormAssembly/UTM codes, CloudAmp and 
MailChimp. 

● Familiarity with JavaScript. 
● Project management experience managing multiple websites and digital communications in a consumer for-

profit or innovative, marketing-savvy nonprofit organization. Excellent organization and project management 
skills, with experience managing outside consultants and agencies.  

● Up to date with the latest trends and best practices in online marketing and measurement, and excellent 
ability to source, distill, and apply relevant best practices and research from a variety of sources and 
formats. 

● Working knowledge of and commitment to the principles, practices, ethics, and legalities of Internet Web 
publishing. 

● Ability to work both autonomously and collaboratively.  
● Excellent verbal, written and visual communications and presentation skills; has an outgoing, polished, and 

team-oriented demeanor. 
● Demonstrated success in creating real impact within a networked, cross-organizational environment. 
● Commitment to climate and environmental solutions and ecoAmerica’s mission. 

 
ADA SPECIFICATIONS 
 
This position is largely sedentary in nature however one must possess the ability to speak, hear, and write as well as 
the ability to use a computer and related software programs, and lift up to 20 lbs. 
 
The above statements are intended to describe the general nature and level of work being performed by the 
individual(s) assigned to this position. They are not intended to be an exhaustive list of all duties, responsibilities, and 
skills required.  Management reserves the right to modify, add, or remove duties and to assign other duties as 
necessary.  In addition, reasonable accommodations may be made to enable individuals with disabilities to perform 
the essential functions of this position. 


